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1.
CATCHING THE KNOWLEDGE WAVE

"Catching the knowledge wave" was the theme chosen by the New Zealand Government and the University of Auckland  for the conference organized by them jointly in Auckland, New Zealand, on 1-3 August 2001. The conference drew some 450 key decision makers in New Zealand, including Prime Minister Helen Clark and many Cabinet Ministers to the study and analysis of knowledge economies and comparisons the performance of New Zealand to the most successful countries in the world in converting their economies towards knowledge societies. Four small countries were invited to present their success stories in this transformation. They included Finland, Ireland, Singapore and Taiwan that all in their different ways have been very successful in their policies. 

I had the pleasure to present the case of Finland, which in the last ten years has been very successful in increasing the value content of its production and exports. Characteristics of this transformation have been the increase of R&D investments from 1.5 % to 3.2 % level

of the GNP and the subsequent increase of high technology export share from 5 % to over 20 % level of the total exports. I also had the honor to address the New Zealand Parliament on these topics in Wellington.

The success story of Ireland is well known to the audience of this conference. So I do not try to improve on this knowledge but rather submit my paper "Research and Innovation in Finland - Transformation into a Knowledge Economy" for your information. It also includes evaluation and comparisons of knowledge indicators for the OECD and European countries that are of interest to all participants of this conference.

2.
CONTENT – EUROPE’S NEW GROWTH ENGINE

A new era is opening in content creation, distribution and consumption. Digitalization and deregulation have multiplied the distribution channels available for content. This means that the demand for content is currently exploding. The market has become demand driven. 

New structures and value chains are developing in the rapidly internationalizing creative industries. Market opportunities are being created across the board from performing arts to software publishing. Culture – the creation of content - is understood as a fast growth industry. The content industry – the development, distribution and sale of intellectual property rights (IPRs) and related products and services - accounts for 3 to 5 percent of the GDP’s of EU countries.

An analysis of the content industries as prepared by CIM, Creative Industries Management, is given in attachment "Content - Europe's new growth engine".

3.
VENTURE FUND FOR CREATIVE INDUSTRIES

The first European fund for content industries "CIM Venture Fund for Creative Industries, VFCI" was launched in the beginning of 2001 in Helsinki Finland. The VFCI fund with 50 M€ target size was established with the support the European Commission and the European Investment Bank and investments by the European Investment Fund and financial and strategic investors in Finland.

The Fund is managed by Helsinki based CIM, Creative Industries Management Ltd, which has a team of five experienced partners and supporting professional analysts. CIM has also as partner London based ProVen Equity Partners with offices also in the USA. It also has an Advisory Board consisting of leading experts of content industry. This arrangement assures the desired principle of "local presence and global access" much needed in the funding of content industries.

The background and structure VFCI and CIM are given in the attached Power Point presentation that also presents the statistical analysis of the deal flow.

Since the beginning of the operation of the VFCI the management company CIM has evaluated some 150 cases proposed for investments. The statistical analysis shown in the attached Power Point presentation indicates that they cover a wide area of fields and media, geographical location and financial needs, as well as investment phases and opportunities. They also for an excellent basis for making investment decisions several of which have been already made and approved by the Investment Board of the Fund.

The analysis also indicates the need for mezzanine funding which is now developed by CIM, as well as special arrangements and facilities now under preparation for different graphical areas, including Eastern and Central Europe.

